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Abstract  

The covid-19 virus pandemic in Indonesia has been taking place since February 2020, which 
almost knocked out all sectors of the economy, industry, trade and human mentality. Data as of 
April 13, 2020 shows that the number of people in Indonesia contaminated with the covid-19 virus 
totals 4557 people, with the number of deaths of 399 people and patients cured reached 380 
people (Source detik.com). From this data, the Government of Indonesia enacts and urges all 
people to stay at home or Stay at Home. With the program to stay at home, many people do all 
activities from home from work, study, worship done at home together with family. The 
implementation of staying at home from March 13, 2020 until now makes some people feel 
saturated, can't wait to stay at home so that many people are not disciplined in doing this program 
and still do regular activities in the midst of the covid-19 pandemic. The impact of impatience, 
indiscipline and disorderly behavior is what results in the number of contaminated sufferers every 
day is increasing. 

Therefore, it is necessary to socialize about the understanding that should be done especially by 
every Muslim in the face of the covid-19 pandemic disaster. The method used is to make a video of 
da'wah containing a short message about patience in the face of disasters that last approximately 
3 minutes and upload it online then share the online link through the group in Whatsapp group. 
The hope of this devotion program is that the community, especially Muslims, will be encouraged 
and self-conscious to be able to stay at home until the End of the covid-19 pandemic. 

The results of this program after the video message was uploaded through Youtube then 
disseminated through Whatsapp group and watched approximately 150 times there are 25 people 
responded by sending a comment message to this video and 25 people will try to remain patient 
in the face of the test and implement government programs to stay home until the pandemic 
outbreak subsides.  
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1. Introduction  

 Education is basically a process of helping man in developing himself so that he 

can face all changes and problems with an open and creative attitude without losing his 

identity  (Jawwas, 2017), as stated in the national education objectives formulated as 

follows: National Education aims to educate the nation's life and develop the whole 

Indonesian people, namely people who believe and fear God Almighty and have noble 

ethics have knowledge and skills, physical and spiritual health, a steady and independent 
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personality and civic and national responsibilities (Suharto, 2017). In line with this goal, 

an educator should master the collection of knowledge, master the process, approach 

appropriate methods so as to support the target of our students to think critically, use 

reason effectively and instill the seeds of scientific attitudes and discipline, responsible 

transparency and confidence accompanied by faith and piety (Pratiwi, 2018). With these 

provisions, students are expected to have the ability to face the ever-changing future and 

become qualified human beings needed for the development of the nation. Therefore, a 

medium is needed as a means of liaison between educators and students (Basdogan et 

al., 2020). 

 

Figure 1. The relationship between messages and media 

 

 Several media benefits (Dominata & Maharrani, 2020), namel the delivery of 

learning messages can be more standardized, learning can be more interesting, learning 

can be more interactive by applying learning theory, the implementation time of 

learning can be shortened, the quality of learning can be further improved. The type of 

media is divided into 3 large groups as depicted in the picture below (Suwana & Lily, 

2017): 
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Figure 2. Classification of Learning Media  

  

 Visual Media is a visible medium, consisting of projected visual and non projected 

visual (Koltay, 2011). Audio media is a medium containing messages in the form of 

auditive (can only be heard) that can stimulate the mind, feelings, attention and 

willingness of the listener to learn the content of the theme. Audio-Visual media is a 

combination of visual media and audio media (Leaning, 2019). 

 Media is a method to convey to the audience about the theme of education to be 

delivered and is a systematic way and process that is done by an educator to achieve 

something (Wallis & Buckingham, 2019). Methods are very important and no less 

important with the content. The use of media is an important sara to convey a message, 

especially to the community in the midst of a pandemic like this. The use of the internet 

as a medium of da'wah is one of innovation and opportunity as well as a challenge to 

expand the horizon of da'wah (Mardotillah et al., 2020). 

 The Covid19 virus pandemic in Indonesia has been taking place since February 

2020, which almost knocked out all sectors of the economy, industry, trade and human 

mentality. Data as of April 13, 2020 shows that the number of people in Indonesia 

contaminated with the Covid19 virus totals 4557 people, with the number of deaths of 

399 people and patients cured reached 380 people (Source: detik.com). From this data, 

the Government of Indonesia enacts and urges all people to stay at home or Stay at 

Home. 
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Figure 3. Graph of Corona case increase in The Republic of Indonesia as of April 13, 

2020 (Source : https://news.detik.com/infografis/4975606/grafik-data-kasus-baru-

corona-per-hari-di-ri-data-2-maret-13-april-2020). 

 

The implementation of staying at home from March 13, 2020 until now makes 

some people feel saturated, can't wait to stay at home so that many people are not 

disciplined in doing this program and still do regular activities in the midst of the 

Covid19 pandemic. The impact of impatience, indiscipline and disorderly behavior is 

what results in the number of contaminated sufferers every day is increasing. 

Therefore, a solution is needed to realize to the public the importance of the 

implementation of staying at home either through electronic media or otherwise. So it 

encourages us as educators to create a message to the Muslim community in behaving to face 

the Covid19 pandemic. 

 

2. Method 

 Methodology of the program Socialization of Da'wah Through Information 

Technology Media With the theme of Understanding Muslim Attitudes Facing the Covid19 

Pandemic is to make a video of da'wah containing a short message with the theme of patience 

in the face of disasters that last approximately 3 minutes and upload it online then share the 

online link through Whatsapp group, the method of activity can be seen in the flow below: 

https://news.detik.com/infografis/4975606/grafik-data-kasus-baru-corona-per-hari-di-ri-data-2-maret-13-april-2020).
https://news.detik.com/infografis/4975606/grafik-data-kasus-baru-corona-per-hari-di-ri-data-2-maret-13-april-2020).


Irfan Santosa et al  | ASEAN Journal of Community Empowerment | Volume 1 (2) October 2021 
https://doi.org/10.24905/ajecom/vol1issue2.3 

111 | Licensed under Creative Commons Attribution-NonCommercial 4.0 International License 
ISSN:2798-8252 (Online) 
 

Figure 4. Flow chart of activities 

 

3. Result and Discussion 

3.1. Result  

  Socialization activities of Da'wah through Information Technology Media with 

the theme of Understanding Muslim Attitudes Facing the Covid19 Pandemic consists of 

several stages, among others: (a) Preparation Stage. At this stage is to make the design of 

the content / content of da'wah, the duration of da'wah, and the media that will be used 

so that it can be heard and conveyed well by the target / community. (b) Video Record 

Process. This process is to start recording using the Video Record facility on mobile 

phones, with a recording duration of 2 to 3 minutes. (c) Video Editing Process 

This step is to edit the recorded video file using the Video Editor application. The video 

editing process starts from the opening/initial design of the video, the content/content 

of da'wah and the cover. (d) Upload process on Youtube. 

At this stage after the video is declared finished the next edit is uploaded on yotube page 

using IKADI (Ikatan Da'I Indonesia) youtube channel in Tegal City. The link is as 

follows https://www.youtube.com/watch?v=LpP7h0NEY8c. (e) Video Publication. After 

the video is uploaded on Youtube page, the next step is to publish and socialize the video 

by sharing the video link and the link of the community's response to the video (whether 
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content/ content, sound display, image display, and so on) through the existing Whatsapp 

Group. 

 

Figure 5. Video di Youtube (link https://www.youtube.com/watch?v=LpP7h0NEY8c.) 

 

3.2. Discussions 

 Based on the video that has been uploaded on youtube page, that the link was 

watched 316 times with julah likes reached 63 and some viewers / audiences responded 

to comments. The results of the comment response are presented in the graphic picture 

below:  

 

Figure 6. Community response to image and sound quality 

https://www.youtube.com/watch?v=LpP7h0NEY8c
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 From figure 6 above, that the community response related to image/video quality 

has been good where the percentage reached 71.4% and only 28.6% answered less well 

in terms of video and sound quality. Then for the sound quality has also been very good 

with the number of respondents answering 85.7% and only 14.3% who answered less 

well in terms of sound quality. 

 

Figure 7. Community response to the content of da'wah and the suitability of the theme 

 

 From figure 7 above about the community response to the content of the video 

that respondents stated that it is in accordance with the percentage of answers 100%. 

This proves that the content of the video is very appropriate to the current situation and 

conditions where we must be patient in dealing with the Covid19 pandemic disaster. 
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Figure 8. Community response after watching the video of da'wah 

 

From figure 8 above is the result of feedback from respondents about the content of the 

da'wah that some respondents expressed their attitude as a Muslim in the face of the 

Covid19 pandemic disaster is to patiently accept the provisions of Allah the creator. 

 

Figure 9. Community response to the development of da'wah content through online 

media 

  Based on the data above, the socialization of da'wah through information 

technology media with the theme of understanding Muslim attitudes facing the COVID19 

pandemic disaster is very effective, because it was watched up to 316 times with the 

number of likes 63. Because if done using manual da'wah media (gathering people) with 

the number of up to 300 an is very difficult in addition to needing a place / location is 
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quite wide and there are some things that must be prepared such as security, 

loudspeakers and so on that require a lot of costs. 

 

4. Conclusion 

Socialization of da'wah through information technology media with the theme of 

understanding muslim attitudes facing the Covid19 pandemic disaster is one type of 

community service conducted online considering there is a social or physical distance 

from the Government. But even though the limitations in the middle of this pandemic 

does not detract from our steps as educators to make a real contribution by realizing the 

understanding of the community in the face of disasters in the perspective of the Muslim 

community. 
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